
#3 and #6 Ranking for Keyword with 
500,000 and 1MM respective monthly 
views, in just 6 months

Objective
Increase Google rankings for 25 pre-determined keywords in order to drive 
more traffic and information requests for sales reps and distributors through 
Linkbuilding campaign.

Approach

Results
Moved the keyword “building materials supplies” from unranked on Google 
(not on the first 20 pages) to a page 1, 3rd position ranking. Keyword gets 
500,000 broad searches a month.

Moved the keyword “building Supplies” from unranked on Google to page 1, 
6th position ranking. Keyword gets 1,000,000 broad searches a month.
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Increase the number of inbound links to Sweets Network by contacting 
related websites, getting listed within directories and engaging in blogs 
and forums. 
 
All links included anchor text of the keywords we wanted to move.

About McGraw-Hill Construction: Sweets Network
McGraw-Hill Construction is the leading provider of industry data and news to the 
construction industry. Their business units provide actionable data for General 
Contractors and Building Products Manufactures to get in early on bids with 
builders, owners and architects.  The Sweets Network specifically provides 
building products specifications for architects and designers to use in their early 
stages of design and planning. 


